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Congratulations on your new business venture!

“Twenty years from now you will be more 
disappointed by the things that you didn’t do than 
by the ones you did do. So throw off the bowlines. 
Sail away from the safe harbor. Catch the trade 
winds in your sails. Explore. Dream. Discover.” 

-- Author unknown; often attributed to Mark Twain 
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Introduction
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How important is a name? 
What comes to mind when you think of a popular brand, such as Target? You 
may positively associate Target with good value, or negatively due to the last 
time you wrestled with their self service checkout. For better or worse, the 
brand name elicits some type of emotional response.

Your brand is a set of promises to your customers -- it is made up of everything 
customers hear, see or experience in association with your business. It starts 
with the name, tagline, and logo. Then extends to the look and feel of your 
website and office environment. 

Choosing the right name is the first step in building a brand that helps 
differentiate, set expectations and answer the question:

“Why should I choose your business?”
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Generating Ideas 
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Defining your concept
To begin the naming process, start by visualizing the mission for your 
business:

• Who is your ideal customer? 

• What strengths or specialties do you bring to the business?

• What will make your business different from others?

• When a customer hears your name, what do you hope they think and say 
about you?
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Getting Ideas
Think about names that are memorable, distinctive and 
descriptive. 

Look around, you can draw inspiration from many places! 

Then brainstorm a list of possible names. 

For more help on generating ideas, visit our blog  –
http://www.broadreachmarketingservices.com/blog/how-to-
generate-brilliant-ideas
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Tips on Brainstorming ideas
Set a timer – generate as many ideas as you can in short bursts 
of time. Try 10 – 15 minutes at a time. The timer gives you a 
constraint, which research has shown helps with creativity. 

▪ Brainstorm alone or include others.
▪ Record your ideas on a screen, paper, a white board or flip 
chart, whichever makes you feel most creative.

Do a couple of these sessions until you have your desired 
number of options – try for at least 15 different ideas.

Important: You can build on or connect previous ideas but don’t 
edit or evaluate.  There are no bad ideas at this stage.

8



Process Example
1. Start with a statement of what you want the business to be.

2. Write down all the words you can think of that describe or relate to this. 

3. Once you have your initial list, search to see if there are additional words or 
ideas from brands you admire, even if they are unrelated.

4. Then have fun making combinations of the words on your list and see how 
they sound.

For example, let’s say your business focus is family and healthy eating. 

You think of successful companies that have branding that emulates 
some of your practice's characteristics. Apple’s success in branding pops 
into your mind. That gives you the idea of using fruit -- and maybe an 
unique image of a person combined with one of your favorite super fruits 
like apricot or mango...  Your first idea of many!
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Selecting
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Choosing the right name 
This is where you start narrowing down the list of 
names you generated. Carefully consider each 
one.  

First, eliminate any that are obviously bad or silly, 
have negative double meanings or that you simply 
don’t like. 

Then, use the following pages of this e-book to 
identify the best of your choices.  
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Does it Represent your Business  Values?

Be thoughtful about choosing a business name 
that supports the brand image you want for 
your business.  

The name should support your values and how 
you will interact with customers. Since you are 
such a large part of your business, it can also 
reflect a bit of your personality.

Clever combination names 
are fun -- you may have 
generated a few. Take a hard 
look at them; weed out any 
names that appear to be 
trying too hard to be clever 
or gimmicky. 
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Will it go well with a tagline?

When thinking of and narrowing down your choice of names, think about how 
it will work with a tagline and logo. 

Collectively these elements should support each other to communicate who you 
are, what you do and why it’s important to the audience.  Some names fit more 
easily with tagline and logo options, so you may even want to add some taglines 
into the mix while choosing the name.
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Is It Easy to Spell and Pronounce?
Does the name sound good when it’s said aloud? Avoid 
anything that’s difficult to spell or pronounce (both in 
person and on the phone). Alliteration may be nice, but 
if people stumble over the name, you may need to 
rethink it.

Watch out for unusual consonants – for example, Seagis
Software might have great meaning to you, but 
confusion can result when a prospective customer tries 
to find you and can’t remember how it’s spelled.
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Is It Memorable? 

A name that is memorable and distinctive will be 
an asset to your business.

Is it unique enough to make an impression that’s 
easy to recall? 

Is it unlike the competition and not easily 
confused? 

What is the one thing you want remembered? 
Does the name do this? 

When building a business, if 
someone doesn’t remember 
a name, they aren’t likely to 
refer you, even if they have a 
positive impression.  We 
worked with a client a few 
years ago  that had a very 
long and generic sounding 
name. Despite great 
feedback, he had few 
referrals. After interviewing 
some of his clients, we found 
the problem was the name. 
He now uses a new, shorter 
name and tagline we helped 
him create and his referral 
business is booming! 
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Will it Work Online?
When narrowing down your list of names, do a web 
search on each one. Check to see if other entities are 
using that name and who they are. 

You want to pick a name that has a corresponding web 
address (URL) available. To make sure, you can check 
companies like Go Daddy or Namecheap to see exactly 
what’s available and how much they cost. 

You may also want to scan social media to see if your 
name is being used there.  
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Legal Considerations
While conducting your web search – and before you finalize your 
choice of name – check to make sure that your name does not:

▪ Infringe on another business

▪ Include trademarked terms that could cause legal issues

After you have chosen a name, consult with your attorney for 
information about searching, trademarking and protecting your new 
business name and tag line. This is not required, but is a good idea. 

Register your business name with the appropriate state and 
professional agencies. 
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How about just using my name?
You might be thinking, why do all this? I could use my 
own name - I own that and can get a URL. 

That is an option, depending on what your name is. Is 
it distinctive? Does it fit your other criteria?

Think about what your name conveys to people who 
don’t know you. Few people have a name-value 
reputation that stands out with the general public or 
prospective customers. 

Also, think about possible expansion plans -- is the 
name appropriate if you expand your business, sell it, 
or move?
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Versatility 

Be sure to consider your present and future uses.

Your creative solution needs to be versatile enough to 
work in various sizes and placements.  The smallest 
usage would be your business cards and one of the 
largest the sign outside your office.

If you’ve chosen your location, look around at the 
signs next door.  

How will your name look there?  

Is it short enough to make the letters readable from a 
distance? 
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Testing 
While you are working on your naming process, it is 
important to get feedback!  Most people will run 
name choices by their spouse, family members or 
friends. That’s a good start.

But when you’ve narrowed down your options to just 
a few choices, you’ll want to actually test the name 
with individuals that are proxies to your ideal 
customer you described on page 5.

You might be surprised – individuals may have a 
different reaction than you do to the name, and it’s 
good to get their perspective before it goes up on 
your sign.
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It’s surprising how often we discover a business that has launched with little 
thought about the importance of their name and how it impacts marketing 
efforts. (That’s often when we get a call for help.)

A business name is an essential consideration in the branding message to the 
community. 

Although every situation is different, these guidelines will help you get started 
on the road to success.

In Conclusion
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Support Resources
This process should be fun, creative with an output that’s right for you!

An experienced marketing resource can be of immense help with this process. 
Drawing on their marketing and process experience can save you time and lead 
to better long term results.  

If we can help you with anything, please let us know!

Here’s our Website: www.BroadReachMarketingServices.com

Our Email: Nancy@BroadReachMarketingServices.com

Our phone number: 919-610-0334
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PS: About our name 
You might be wondering … how did we choose our 
name?

Broad Reach is a sailing term. When you are on a 
broad reach, your boat is making the best use of the 
wind; moving fast and efficiently across the water.

In the same way, when you work with Broad Reach 
Marketing, we help you achieve your business goals 
quickly and effectively.
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